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MORAGLIONE
1922

I TALY

Nasce la passione.

1922: Massimo Moraglione, artigiano con una grande passione,
intraprende la sua attivita di orafo. Nel ‘43 i fratelli Marco
e Pierino, percorrendo in lungo e in largo I'ltalia in bicicletta,
danno un forte contributo all’espansione aziendale. Da allora,
i Fratelli Moraglione non si sono fermati piu...

Affermare che Moraglione € un’azienda storica del distretto
Valenzano non fa nemmeno lontanamente intuire quante
avventure, emozioni ed impegno i Fratelli Moraglione
hanno vissuto negli anni, attraversando guerra, dopoguerra,
boom, crisi ed evoluzioni dei mercati, e cavalcando con
flessibilita ed intelligenza ogni trasformazione socio-
economica.

Il risultato € Moraglione oggi: un’azienda con un’impronta
esclusiva, che sa unire il pregio della modellazione e la
perfetta selezione delle pietre ad un gusto insieme classico
e fashion.

A passion is born.

Almost a century ago Massimo Moraglione, a craftsman with
great passion, started his work as a jeweler. In 1943, brothers
Marco and Pierino cycled the length and breadth of Italy, greatly
contributing to the expansion of the fledgling company. Since
then, the Moraglione Brothers have never looked back...

To state that Moraglione is a Company with historical ties to
the Valenza area does not allow you to perceive the many
adventures and the emotional commitments the Moraglione
Brothers endured over the years. Through the war and its
aftermath, the boom, times of crisis and market evolution, they
overcame each socio-economic transformation with resilience
and intelligence.

The result is Moraglione today: a Company with a unique
imprint, able to merge the quality of style with the perfect selection
of precious stones. An impeccable taste that perfectly combines
the classic and trendy designs.
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Collez

* Ocean Dreams

* Anastasia

* Madame Butterfly

* |etizia
* Grace

* Margherita
* Sofia

* Sahara
* Bubble

* Malachite

* Margherita Titanio
* Expandable
* Vintage
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06 Anastasia 07



08 Anastasia
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10 Madame Butterfly Madame Butterfly 11



12 Madame Butterfly
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Margherita
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Margherita
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20 Sofia

21



Sofia 23
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28 Margherita Titanio < : T 29



-xpandable

Linea di bracciali e anelli realizzati con una particolare maglia
che ne permette I'estendibilita.

Rings and bracelets collection made with a particular thecnique
that allows them to expand.

Expandable 31
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MORAGLIONE

1922
ITALY

These unique
pieces belong to our
“Vintage Collection”.
From the heritage of
Moraglione family, beautiful
items entirely hand-made
in our atelier during years
60-70s. Vintage Collection
testify a true historical
period and can be
considered as “work of
art” Stones of incredible
beauty and clarity were

purchased by
Mr. Moraglione at that times
during his pioneering
I travels.
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F.lli Moraglione sri

Via Sassi, 45 ¢ 15048 Valenza (AL) Italy  Tel. +39 0131 941719 « Fax +39 0131 941411
info@moraglione.com * www.moraglione.com
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